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RESEARCH QUESTION
THEORETICAL
How are platforms for
digital entrepreneurial

CROWDFUNDING PLATFORM DESIGN (CFPD) crowdfunding (DECF)

theoretical framework of 38 features designed to persuade
users to contribute

targeting interpreted using financially?
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Material Incentives, Communication Per Heuristic-Systematic Model (Chaiken, 1980) and
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Status, and Escrow 1986): direct and indirect forms of persuasion
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User Group Segmentation ® Regional Clustering ® Emotional Contextual Factors

Investment ® Psychological Reactance ® Social Responsibility Assisting / Distracting
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